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Press Release    

Mido 2009: Marcolin presents a new corporate image   

Milan, Marc h 2009. Marcolin is a ttend ing the next Mido exhibition with a tota lly new look. The 
Group has c hosen the main trade show in the eyewear sec tor, from Marc h 6- 9 in Milan, to 
unveil the new corporate image as well as introduce a entirely new display concept.  

The new  image embod ies a Group tha t is ab le to interac t with the most p restig ious fashion 
and luxury b rands, stand ing out for its c apab ility to c rea te  sophistic a ted and refined 
products.   
The new logo mainta ins the required c ontinuity with the Company's bac kground and 
introduc es a new c ontemporary form tha t still expresses the solid ity of a high qua lity industria l 
company.  

The Marc olin exhib ition spac e for the 2009 Mido exhib ition has been developed to 
c ommunic a te a strong , impac tful c orpora te image: a uniquely expressive and expository 
language, a minimal style of design expressing modern luxury and p lac ing eyewear as the 
unopposed focal point. 
The architectural p rojec t embod ies the rapport between Marc olin s va lues and those of eac h 
sing le b rand inc luded in the Group s portfolio. The heart of the p rojec t is the Gallery, a 
privileged ac c ess point into the Marc olin world and an authentic expressive journey in 
eyewear.  

Massimo Sarac c hi, Chief Exec utive Offic er of the Group noted tha t Marcolin has a very solid 
identity in the c ompetitive market, defined by spec ific va lues: design, luxury and qua lity. The 
new c ompany image expresses our desire to c ommunic ate c learly and effec tively the 
positioning and mission of the Group .

    

Marcolin, listed in the Milan Stoc k Exc hange, is one of the lead ing eyewear c ompanies and is 
d istinguished in the luxury sec tor for its high p roduc t qua lity, a ttention to deta il and widespread 
d istribution. In 2007, the c ompany p roduc ed approxima tely 5.5 million pa irs of g lasses in over 600 models. 
The c ompany s lic ensed b rands inc lude: Cover Girl Eyewear, DSquared2 Eyewear, Ferra ri, Hogan 
Eyewear, John Ga lliano Eyewear, Just Cava lli Eyewear, Kenneth Cole New York, Kenneth Cole Reac tion, 
Miss Sixty Glasses, Montblanc Eyewear, Replay Eyes, Roberto Cava lli Eyewear, Timberland , Tod s Eyewear, 
Tom Ford Eyewear. Among the c ompany s own b rands a re: Cébé, Marcolin and Web Eyewear.     


