TOM FORD EYEWEAR

THE NEW TOM FORD EYEWEAR COLLECTION

The Tom Ford Eyewear Collection for Fall/Winter 2022 has arrived. Eyewear is the
accessory that always gets noticed, and Tom Ford offers a potent range of Optical and
Sunglass styles to suit the discerning client’s every mood and occasion. The collection
features elegant classic frames as well as exciting fashion-forward looks, each informed
by Ford’s discerning eye and legendary aesthetic sense.

The technical news for the season comes in photochromatic lenses. Available in assorted
tints, these lenses adjust according to the light source - no need to change glasses when
going from indoors to bright sunlight. This high-function technology is available in two
frames each for men and women - for men, two variations on the pilot, and for women, a

flamboyant butterfly and a large, soft cat-eye.

Tom Ford Eyewear radiates all the luxury expected of its Made-in-Italy distinction. Expert
craftsmanship and Ford’s precise designs, including many with the sleekly graphic
signature “T” logo, create an aura of sophistication. And always, function equals fashion.
All Optical Eyewear features Blue Block lenses that reduce the eye strain that often results

from extended screen time.
SUNGLASSES COLLECTION: STYLE HIGHLIGHTS

FTO711

Iconic style with squared lines, a bold design, and the unmistakable "T" logo.

FT0978-D
Elegant-chic acetate style with rounded front in an essential and minimalist design.
Featuring the signature T logo to complete the design.

FT0994
Lightweight structure thanks to the slim and thin metal design. Squared shape front with

subtle T logo decoration prefect for both male and female in all daily occasion.

FT0996
Pilot with thick metal frame radiates modern style.

FT1001

Stylized pilot with photochromatic lenses and thick acetate frame has modernist edge.
FT1007

Infinity frame with metal front and acetate temples features metal bridge, adjustable nose
pads and T logo.

-more-



FT1009
Soft cat-eye with thick acetate frame and photochromatic lenses works the gentle side of

glamour.

FT1043
Oversized metal mask with sophisticated details featuring different colored lenses for a

daring, self-confident look.

FT1044
Unconventional pilot-style acetate frame with chunky temples decorated with the "T" logo

for a distinctive, contemporary look.

OPTICAL COLLECTION: STYLE HIGHLIGHTS

FT0836
Statement-making and unconventional. This thick-rimmed, rounded acetate frame
features the iconic metal ‘T’ logo and, for comfort, adjustable nose pads and Blue Block

lenses.

FT5766-B
Cat-eye frame with bold flex temples and a refined geometric design. Its sophisticated soul
combines vintage and avant-garde elements in an optical style with Blue Block lenses and

the distinctive "T" logo.

FT5838-B

A metal top bar adds distinction to this stylized injected pilot frame.

FT5841-B
Squared infinity frame works a chic contrast of metal front and acetate temples.

FT5845-B

A tubular construction heightens the fashion impact of the injected geometric frame.

FT5847-B
Statement geometric frame in classic acetate demands attention.

FT5854-D-B
A classic squared shape enhanced by the material combination of metal front and slim
acetate temples. This easy to wear style stand out with the iconic T logo embellished on

the front.
FT5856-D-B
Vintage inspired style in a rounded acetate front characterized by slim temples and

adjustable nose-pads. Iconic T logo on the front offer a modern twist to the style.
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About Marcolin

Marcolin is a worldwide leading company in the eyewear industry founded in 1961 in the
heart of the Veneto district. It stands out for the unique ability to combine craftsmanship
with advanced technologies through the constant pursuit of excellence and continuous
innovation. The portfolio includes the house brands WEB Eyewear, Marcolin and Viva and
the licensed brands Tom Ford, Guess, adidas Sport, adidas Originals, Bally, Moncler, Max
Mara, Sportmax, Zegna, Longines, OMEGA, GCDS, Barton Perreira, Tod's, Emilio Pucci,
BMW, Swarovski, MAX&Co., Kenneth Cole, Timberland, GANT, Harley-Davidson,
Marciano, Skechers and Candie’s.

Through its own direct network and global partners, Marcolin distributes its products in
more than 125 countries.

www.marcolin.com

About Tom Ford

In April 2005, Tom Ford announced the creation of the TOM FORD brand. Ford was joined
in this venture by former Gucci Group President and Chief Executive Officer Domenico De
Sole, who serves as Chairman of the company. In that same year, Ford announced his
partnership with Marcolin to produce and distribute optical frames and sunglasses, as well
as an alliance with Estee Lauder to create the TOM FORD beauty brand. In April 2007, his
first directly owned flagship store opened in New York on Madison Avenue and coincided
with the debut of the TOM FORD menswear and accessory collections. In September
2010, during an intimate presentation at his Madison Avenue flagship, Ford presented his
much-anticipated womenswear collection. In February 2018, Ford debuted TOM FORD
timepieces and the much anticipated underwear collection for the first time on the runway.
Today, the brand offers a complete collection of Menswear, Womenswear, Accessories,
Eyewear, Beauty and most recently underwear and timepieces. Presently there are over
100 freestanding TOM FORD stores and shop-in-shops in locations such as: London,
Milan, Zurich, Munich, New York, Toronto, Beverly Hills, Puerto Banus, Moscow, Osaka,
Atlanta, Las Vegas, Baku, Dubai, Tokyo, Seoul, Montreal, San Francisco, Paris, Hong
Kong, Shanghai, New Delhi, Macau, Chengdu, Xian, Beijing, Doha, Kuwait City, Abu
Dhabi, Riyadh and Sydney.
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