
Barton Perreira introduces the Women’s Coalition 
Collection in collaboration with writer, art historian 
and cultural critic, Sarah Hoover.
Featuring the DELIA Sunglasses Inspired By Sarah Hoover’s Coming-Of-Age Story
Los Angeles, CA - Barton Perreira, the luxury eyewear label, has released its second Women’s Coalition Campaign in collaboration 
with writer, art historian and cultural critic, Sarah Hoover. Patty Perreira, Co-Founder of Barton Perreira and world-renowned 
designer, collaborated with Sarah to create the DELIA sunglasses. Patty and Sarah, both pioneering women in their respective 
fields, personify the core values of Barton Perreira’s ongoing Women’s Coalition Campaign, an initiative dedicated to empowering, 
recognizing, and advancing the achievements of talented women in today’s society.
 
The Delia sunglasses give unwavering style with its chic curves and vibrant colors while providing shade from the summer rays. 
This nostalgic style’s name weaves a coming-of-age tale that resonates with many Millennial women. This eye-catching design 
brings back 90s fashion flair with timeless and vivid acetate colorways and an oversized silhouette, adding a mod edge. Whether 
you’re reading Valley of the Dolls or flipping through a fashion magazine poolside, the Delia sunglasses epitomize summertime 
cool. The fluid and swooping lines, combined with bold and tapered temples, keep this frame balanced and flattering.
 
The cleaning cloth paired with the DELIA sunglasses pulls from Sarah’s favorite artists — it features a long-haired, bare-breasted, 
shimmeringly iridescent mermaid by fine artist, Hiba Schahbaz. Hiba Schahbaz was born in Karachi, Pakistan and lives in Brooklyn, 
NY. She depicts women’s bodies often referencing self-portraiture, creating a space for herself and other women to tell their stories 
and reclaim their histories.
 
In her reflective essay on the collaboration, Hoover says, “In my most tortured years as a young teenager, I wanted nothing 
more than to have outfits with matching sunglasses in fun colors. I thought it would solve all my problems — I thought it would 
cure my acne, get me a boyfriend, and help me with chemistry homework. In my collaboration with Barton Perreira, I wanted to 
make sunglasses using the brand’s superior quality in manufacturing and construction, but in an attempt to soothe my tortured 
teenage self into a more confident adult—a grown up mermaid, someone who could feel beautiful and protected in her clothes 
and accessories. I never had the cool girl outfits and coordinating sunglasses as a young teenager, and I never felt beautiful in 
sunglasses, until now.”
 
“Collaborating with Sarah and diving into her imaginative world not only added a whole lot of fun to the design process but also 
took us on an exciting journey beyond the limits of our brand’s typical style and colorways. It was an experience that allowed us 
to explore fresh ideas and let our creativity run wild,” says Patty Perreira.
 
In an effort to make an impact on women’s lives beyond fashion, Barton Perreira will be donating a portion of the DELIA frame’s 
profits to Hoover’s non-profit of choice, The Art Production Fund. APF is a women-led non-profit organization dedicated to 
commissioning and producing ambitious public art projects, reaching new audiences, and expanding awareness through 
contemporary art.
 
Please find the assets for the Barton Perreira x Sarah Hoover Women’s Coalition Collection linked below.
View & Download

ABOUT BARTON PERREIRA
Bill Barton and Patty Perreira revolutionized the art of eyewear design at 
renowned fashion brands. In 2007, these visionaries embarked on their own path, 
joining forces to establish Barton Perreira. Their mission was clear: to create an 
independent brand that perceives things differently, investing time and dedication 
in the craftsmanship that yields nothing short of the world’s finest eyewear. 
Renowned for their meticulous attention to unique details, Barton Perreira eyewear 
comes to life through the expertise and virtuosity of Japan’s leading artisans. In 
their unwavering commitment to sustainability, Barton Perreira utilizes plant-based 
acetates derived from wood and cotton, ensuring the use of environmentally 
friendly materials. Additionally, they offer cleaning cloths and retail bags made 
from recyclable materials. Barton Perreira eyewear is available at flagship retail 
boutiques in New York City, Aspen, Bozeman, and Kansas City, as well as exclusive 
optical stores, premium department stores, and select boutiques worldwide. To 
explore the collection, kindly visit: WWW.BARTONPERREIRA.COM

ABOUT MARCOLIN
Marcolin is a worldwide leading group in the eyewear industry founded in 1961 in 
the heart of the Veneto district, Italy. It stands out for the unique ability to combine 
craftsmanship with advanced technologies through the constant pursuit of 
excellence and continuous innovation. The portfolio includes proprietary brands 
(WEB EYEWEAR), as well as more than twenty licensed brands: TOM FORD, 
Guess, adidas Sport, adidas Originals, Max Mara, Moncler, Zegna, GCDS, 
MAX&Co., Sportmax, Barton Perreira, Tod’s, Bally, Pucci, BMW, Kenneth Cole, 
Timberland, GANT, Harley-Davidson, Marciano, Skechers and Candie’s. Through 
its own direct network and global partners, Marcolin distributes its products in 
more than 125 countries. At the end of 2022, Marcolin Group counted about 2,000 
employees and net sales of €547.4 million.
WWW.MARCOLIN.COM

https://www.sarahhoover.com
http://www.hibaschahbaz.com
https://marcolin.picturepark.com/s/Xng9QEBB

