MARCOLIN

GUESS EYEWEAR PRESENTS
THE NEW FESTIVAL CAPSULE

GUESS style speaks to young people, interpreting new trends through universal elements.
The exciting and carefree mood of the coolest music and Rainbow Color festivals inspires
the brand’s new capsule collection characterized by an explosion of hues and shades with

irresistible appeal.

To celebrate the vibrant attitude of GUESS style, the Festival Capsule transforms the atmo-
spheres of iconic summer events into geometric frames with a sophisticated aesthetic com-
bining dazzling colors and brilliant details on silhouettes with a vibrant personality.

View & Download

GUESS?, INC.

Guess?, Inc. designs, markets, distributes and licenses a
lifestyle collection of contemporary apparel, denim, handbags,
watches, eyewear, footwear and other related consumer
products. Guess? products are distributed through branded
Guess? stores as well as better department and specialty
stores around the world. As of October 29, 2022, the Company
directly operated 1,064 retail stores in the Americas, Europe
and Asia. The Company’s partners and distributors operated
566 additional retail stores worldwide. As of October 29, 2022,
the Company and its partners and distributors operated in
approximately 100 countries worldwide. For more information
about the Company, please visit WWW.GUESS.COM.

MARCOLIN

Marcolin is a worldwide leading group in the eyewear industry
founded in 1961 in the heart of the Veneto district, Italy. It
stands out for the unique ability to combine craftsmanship
with advanced technologies through the constant pursuit of
excellence and continuous innovation. The portfolio includes
proprietary brands (WEB EYEWEAR), as well as more than
twenty licensed brands: TOM FORD, Guess, adidas Sport,
adidas Originals, Max Mara, Moncler, Zegna, GCDS, MAX&Co.,
Sportmax, Barton Perreira, Tod’s, Bally, Pucci, BMW, Kenneth
Cole, Timberland, GANT, Harley-Davidson, Marciano, Skechers
and Candie’s. Through its own direct network and global
partners, Marcolin distributes its products in more than 125
countries. At the end of 2022, Marcolin Group counted about
2,000 employees and net sales of €547.4 million.
WWW.MARCOLIN.COM

GU7897
A geometric silhouette with original thicknesses and angles. Edgy and vibrant, this style for women plays
with the nuances and transparencies of the frame and lenses, highlighting its festive soul.

GU7901
A feminine cat-eye frame transformed by a unique silhouette. This elegant, stylish eyewear features
sparkling crystals embellishing the front.
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GU7902
Rectangular frame that elevates a classic design with eye-catching crystal-embellished corners on the
front. These audacious sunglasses come in brilliant colors, perfect for stealing the show.

GU7904
Round frame with soft, seductive curves. The extremely elegant and trendy lightweight frame reveals
simple yet refined lines. Crystals embellish the temples.

GU7905
A light cat-eye frame with a retro vibe, accented with exclusive contemporary details. The crystal
embellishment on the temples and the lively colors of the frame emphasize its young, vibrant soul.

GU2966
A feminine style with a geometric silhouette. The acetate frame comes in brilliant and iridescent colors to
reflect a young, vibrant personality. The GUESS logo decorates the temples with subtle sensuality.

GU2968

The style is bold and unapologetically feminine for this geometric acetate frame. The eyewear with thin
rims and an angular design is embellished with gems for extra sparkle, creating a decidedly unique frame
with distinctive personality.


http://www.guess.com
https://marcolin.picturepark.com/s/DPNtRFLZ

