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MARCOLIN: NEW COLLECTIONS PREVIEWED @SILMO
2025

Paris/Milan, 27 September 2025 — Marcolin, among the global leading groups in eyewear, attends Silmo Paris, one of the
main international trade exhibitions, from 26 to 29 September at Parc des Expositions de Villepinte (Paris).

At its booth at Hall 6, Marcolin showcases the new eyewear collections of the main licensed and own brands.

Among this year’s highlights, TOM FORD Eyewear unveils a model from the Fall-Winter 2025/26 Fashion Show. Bold and
dynamic, the Haider Ackermann—designed sunglasses come in black with lenses in different shades and rose-gold T logo
temples. ZEGNA Eyewear introduces a new version of the hero style Orizzonte I, metal frame adorned with a subtle top bar
that evokes the mountain views of the natural territory.

Abercrombie & Fitch Eyewear and Hollister Eyewear debut their first collections this Silmo, featuring sun and optical
styles for both adults and kids.

Christian Louboutin Eyewear showcases its second collection with metal sunglasses with a rectangular front and edgy
silhouette. The angular brow bar features a striking red detail echoing the Maison’s emblem. K-WAY Eyewear presents the
Klassic mask-style sunglasses, featuring a futuristic pilot frame with a colored Tape detail in triple-layer acetate.

GUESS expands its eyewear offering with the launch of the new GUESS Jeans Eyewear collection, which embodies more
playful, Y2K-inspired silhouettes. With a wide range of colors and styles — such as circular, rimless frames and narrow cat-
eyes — the collection cohesively ties together with its iconic star detailing on the front and temple tips and the signature logo
on the temples.

Max Mara Eyewear presents bold sunglasses with a rectangular shield lens and a metal front. Adidas Sport Eyewear
reveals the new Anemos Light style, offering maximum lightness. The half-rim wraparound style has a large cylindrical lens
that provides excellent protection.

Among the Group’s house brands, ic! berlin presents Autumn with a new collection, Horizontal Color Split, which
reimagines surfaces and colors. Timeless shapes with a fresh take, the new Horizontal Color Split lightens the design and
subtly defies expectations. The finely honed tones throughout the collection complement it's minimalist design, lending each
frame an extra layer of depth.

Early this year, Marcolin announced important licence renewals with Max Mara, GUESS, adidas and GANT, further
consolidating its strategic collaborations.
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