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(€/mil.) Adjusted %NS Adjusted %NS
Net sales 416.6 100.0% 408.0 100.0%
Gross Margin 268.4 64.4% 265.0 64.9%
EBITDA 68.5 16.4% 65.7 16.1%
EBIT 49.2 11.8% 46.2 11.3%

About Marcolin:

Marcolin is among the global leading groups in eyewear
founded in 1961 in the heart of the Veneto district, Italy. It
stands out for the unique ability to combine craftsmanship
with advanced technologies through the constant pursuit
of excellence and continuous innovation. The portfolio
includes house brands (WEB EYEWEAR, ic! berlin), as well
as licensed brands: TOM FORD, Guess, adidas Sport,
adidas Originals, Christian Louboutin, Max Mara, Zegna,
GCDS, MAX&Co., MCM, Pucci, BMW, K-Way®, Kenneth
Cole, Abercrombie & Fitch, Hollister, rag & bone,
Timberland, GANT, Harley-Davidson, Marciano and
Skechers. Through its own direct network and global
partners, Marcolin distributes its products in more than
125 countries. At the end of 2024, Marcolin Group counted
about 2,000 employees and net sales of €545.8 million.
www.marcolin.com
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